
Power BI Desktop

Net Revenue
£13.28M

Gross Margin %
46.8%

Contribution Margin
£2.84M

Average Order Value
£193.23

Business-case data: UCI Online Retail public 
transactions plus deterministic simulated 
omnichannel extensions.
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Power BI Desktop

Active Customers
4K

Monthly Retention Rate
65.7%

Public Core Repeat Customer…
65.6%

Observed Historical CLV
£763.10

Business-case data: UCI Online Retail public 
transactions plus deterministic simulated 
omnichannel extensions.

Sum of retention_rate by Month
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Sum of monetary by rfm_segment
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Net Revenue
£13.28M

Gross Margin %
46.8%

Return Line Rate
1.9%

Business-case data: UCI Online Retail public 
transactions plus deterministic simulated 
omnichannel extensions.

SIMULATED STORE PEER EXCEPTIONS: 
MANCHESTER +18.0% | BIRMINGHAM 
-18.0%

Store Variance % by location_name
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Campaign ROI
20.3%

Campaign ROAS
2.55x

Campaign Spend
£1.20M

Session Conversion Rate
3.3%

Business-case data: UCI Online Retail public 
transactions plus deterministic simulated 
omnichannel extensions.
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